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Abstract: 

Background: MSMEs dominate the Indonesian economy. The growth of MSMEs shows that 
the number of MSMEs is quite large and continues to increase every year, thus indicating that 
MSMEs may be able to generate tax revenue. Semarang City is no exception. However, the 
problem is that MSMEs still view taxes as a burden that must be minimized and there is a lack 
of supervision from the tax authorities. 
Purpose: The aim of the research is to determine the influence of personal norms and tax 
compliance intentions on tax compliance behavior in MSMEs for processed agricultural 
products in Semarang City. 
Design/methodology/approach: The researcher used TPB. The idea that social and moral 
norms originate from subjective norms is examined in this study. Social norms focus more 
on providing social expectations and often aim to maintain harmony in a group or society, 
originate from society or social groups, and are often taught or enforced through socialization, 
social supervision, and social sanctions. Moral norms focus on behavior that is considered 
right or wrong from a moral or ethical perspective, are often related to a sense of personal 
responsibility or justice, originate from internal values, ethics, religion, or philosophy believed 
by the individual, and can vary from one individual to another, although they are often also 
influenced by certain religious or philosophical teachings. Three variables personal norms, 
intentions, and behavior, were used in this study. The questionnaires were given to UMKM 
taxpayers for processed agricultural products in Semarang City, totaling 120 respondents. PLS-
SEM was used for the analysis.
Findings/Result: The first hypothesis is that personal norms have an impact on intentions. The 
second hypothesis is accepted which shows that tax compliance intentions have a positive and 
significant influence on tax compliance behavior. The Influence of Personal Norms on Intention 
where the statistical value for the personal norm and intention variables are respectively, the 
P value is 0.000 < 0.050 and the T statistic value is 7.706 > 1.96 so that the hypothesis is 
accepted. The Influence of Intention on Behavior, where the P value is 0.002 < 0.050 and the 
T statistic value is 3.117 > 1.96 so that the hypothesis is accepted. The Influence of Personal 
Norms on Behavior, where the P value is 0.000 < 0.050 and the T statistic value is 4.010 > 1.96 
so that the third hypothesis - namely, that personal norms have a major impact on behavior is 
accepted. The Influence of Intention on Behavior where the P value is 0.002 < 0.050 and the T 
statistic value is 3.117 > 1.96 so that the hypothesis of intention has a major impact on behavior 
is accepted by the test.
Conclusion: The behavior is very positively influenced by personal norms and the intention 
to comply with taxes in MSMEs for processed agricultural products in the city of Semarang. 
The implications are: The Importance of Tax Education and Counseling, The Role of Moral 
and Ethical Values in Tax Compliance, The Influence of the Social Environment, The Need to 
Improve the Perception of Ease in Paying Taxes. 
Originality/value (State of the art): Originality/value of this research is that this research 
highlights the importance of education and counseling about taxes for MSMEs, as well as the 
need for policies that support and facilitate the taxation process for this sector. 
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INTRODUCTION

Tax is the main source of income that will never run 
out, especially since the population continues to grow 
every year and plays an important role in financing 
government spending and development (Sudrartono  
et al. 2022). Tax revenues are expected to increase 
to support national economic growth (Araujo  et al. 
2021). The reason for this study was to provide in-
depth insight into the influence of personal norms and 
intentions on tax compliance behavior in agricultural 
processing MSMEs in Semarang City. With this 
information, more targeted strategies and policies can 
be formulated to improve tax compliance and support 
sustainable economic development in the region.

The current scientific status/position of this study in 
relation to previous/previous research is that this study 
has significant scientific contributions, namely: Specific 
Context (Agricultural Processing MSMEs in Semarang 
City), Use of Behavioral Theory (Personal Norms and 
Tax Compliance Intentions), Policy Contribution. This 
research can complement and deepen previous research 
by providing a new perspective on personal norms and 
intentions in the context of MSME tax compliance in 
the agricultural processing sector. This research also 
provides a stronger and more relevant empirical basis 
for the local context in Semarang City.

Muslim & Fuadi (2023) stated that business activities 
centered on Micro, Small, and Medium Enterprises or 
MSMEs dominate the Indonesian economy. The role 
of MSMEs in the city of Semarang has a fairly high 
ranking and is even considered capable of helping 
income (Lahat  et al. 2022). It is undeniable that MSMEs 
are an important part of the city of Semarang, although 
the economic scale is not large, the number of MSMEs 
is very large and dominant and the contributions they 
have made so far are both for society and the country 
(Mustikasari & Noviardy, 2020). 

Supervision of MSMEs has not been carried out 
optimally and MSME tax compliance is still low 
(Juned  et al. 2022). This has an impact on the difficulty 
in determining taxes, making it difficult to conduct 
tax audits, so that there are still many MSME actors 
who have not formally complied with tax provisions 
(Fauzy, 2019). In making tax policies, the contribution 
made by MSMEs to the economy must be considered 
(Muslim & Fuadi (2023). Warella  et al. (2021), 
when taxpayers exercise their tax rights and comply 

with all their tax obligations, then taxpayers are in a 
state of tax compliance. Taxpayers who comply with 
tax regulations and provisions are taxpayers who 
comply with the provisions, fulfill tax obligations, and 
implement them (Rahayu, 2020). Therefore, research 
on the variables that influence taxpayers’ intentions to 
comply with laws and regulations is important (Afiyanti  
et al. 2016).

Jogiyanto (2017), the desire to carry out an activity 
is the definition of intention, and intention can 
capture elements that influence an action or behavior. 
According to the TPB, a person’s intention influences 
whether they will take an action or not. Behavioral 
intention does not necessarily form new habits, but is 
the first step in future behavioral decisions (Hassan  et 
al. 2016 in Kirana et al. 2024).

Sihombing  et al. (2022) claim that TPB, created by 
Bosnjak  et al. (2020)  is a theory of attitudes that is 
commonly used in various activities. Warella  et al. 
(2021) (Ha, 2020), further claims that one of the 
most frequently applied social psychology models 
for behavioral prediction is TPB, because TPB takes 
into account the intention to perform a behavior, it is a 
useful tool for behavioral prediction (Dewi  et al. 2020). 
Three factors attitudes toward behavior, subjective 
norms, and perceived behavioral control determine the 
formation of behavioral intentions. Andika & Madjid 
(2012) in Kurniawan et al. (2024),  carrying out a 
behavior with high involvement or high risk requires 
beliefs and evaluations in order to foster attitudes, 
subjective norms, and behavioral control that involve 
intentions to mediate various motivational factors that 
impact a behavior.

The first component, attitude, evaluates a person’s 
belief, good or bad, whether they should engage in the 
activity that needs to be identified (Jogiyanto, 2017). 
Gunantha & Maskur’s (2022) research, attitude has no 
effect on the intention to behave according to taxes. The 
intention to do or not to do the intended action will be 
influenced by the second element, namely subjective 
norms, namely the individual’s impression or view of 
the beliefs of others (Jogiyanto, 2017). In this case, the 
researcher applied the research model conducted by 
Kurjono & Setiawan (2020), namely by substituting 
the subjective norm variable with the social norm and 
moral norm variables. Fishbein & Ajzen (1975) stated 
that the term “subjective norm” refers to the belief that 
a person is under societal pressure to behave in a certain 
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a program or intervention will be developed that 
aims to increase positive personal norms related to 
tax compliance, such as a tax awareness campaign. 
Training and Education: Educating MSME owners 
about the importance of tax compliance and how 
it contributes to economic development and public 
services. Collaboration with Authorities: Developing 
policies that support and facilitate MSMEs in fulfilling 
their tax obligations, such as tax incentives or easier 
payment procedures. The purpose of this study was 
to determine the effect of personal norms and tax 
compliance intentions on tax compliance behavior in 
processed agricultural MSMEs in Semarang City.

METHODS

This research, according to its level of explanation is 
included in causality research, because this research 
was conducted to test the hypothesis regarding the 
causal relationship between one or more variables 
with one or more other variables.  Data collection 
using questionnaires. A questionnaire is a collection of 
statements submitted in writing to respondents and the 
way to answer is by giving a cross (X) in the column 
provided. The measurement scale is arranged based 
on a Likert scale with 5 categories of answer choices, 
namely Strongly Agree (SS) with a score of 5, Agree 
(S) with a score of 4, Between Agree and Disagree / 
Neutral (N), with a score of 3, Disagree (TS) with a 
score of 2, and Strongly Disagree (STS) with a score of 1 
(Rajput & Gahfoor, 2020). The questionnaire designed 
for data collection purposes consists of two parts. The 
first part is about the background of the respondents, 
such as: age, gender and education. The second part 
contains items of statements developed to measure 
the variables studied. The method of distributing the 
questionnaire was carried out using enumerators. The 
enumerator previously explained the purpose of the 
study, the contents of the questions and statements in 
the questionnaire, and the list of respondents. Data 
collection using field surveys by visiting respondents 
(owners of culinary UMK) in Semarang City directly, 
then asking for the respondents' willingness to fill 
out the questionnaire first. Previously, respondents 
were also explained the intent and purpose of this 
study. Respondents who were willing to fill out the 
questionnaire were then given a questionnaire and 
given directions before filling out the questionnaire.

way. In general, an individual’s intention to engage in 
a behavior is stronger if they believe that their peers, 
people who are considered important, will approve 
of the action. Many studies examining the correlation 
between decision-making behavior and subjective 
norms have produced important findings about 
individual intentions towards behavior. This perceived 
behavioral control anticipates current difficulties and 
takes into account past experiences (Jogiyanto, 2017).

The MSME industry in Semarang and its surroundings 
is known to be growing rapidly. The business sector 
has the capacity to support the expansion of the local 
economy and absorb a lot of labor. For all MSME 
taxpayers to build it, increasing the intention to comply 
with taxes is very vital. However, the problem is 
that MSMEs still view taxes as a burden and there is 
minimal supervision from the tax authorities. The scope 
of this study is tax compliance in processed agricultural 
MSMEs in Semarang City. The results of this study 
are expected to be able to Develop a Tax Education 
Program that Focuses on Moral Values, Build Social 
Networks for Tax Support, Facilitate the Tax Process 
for MSMEs and it is hoped that tax compliance in 
processed agricultural MSMEs in Semarang City can 
increase, which will ultimately support state revenues 
and stronger regional economic development.

The problem-solving approach in this study is to use 
a theory-based and empirical research approach: (1). 
Knowing and Understanding Research Variables: 
Personal Norms: Measuring individual beliefs about 
what is considered right or wrong in paying taxes, Tax 
Compliance Intention: Measuring the extent to which 
individuals intend to comply with tax regulations, 
and Tax Compliance Behavior: Measuring the real 
actions of individuals or MSMEs in fulfilling their tax 
obligations, such as filling out and paying taxes on 
time. (2) Use of Theoretical Framework: TPB: This 
theory can be a basis for understanding how personal 
norms influence intentions and behavior. TPB states 
that a person’s intention to take an action is influenced 
by their attitude towards the action, subjective norms, 
and perceived behavioral control. (3) Research 
Methodology: Quantitative Approach: Using surveys 
to collect data from MSME owners or managers 
regarding personal norms, compliance intentions, and 
tax compliance behavior. (3) Data Analysis: Structural 
Equation Modeling (SEM): (5) Interventions and 
Policy Implications: Based on the results of the study, 
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studies have shown that personal norms influence the 
intention to comply (Bobek et al. 2013). Bobek et al. 
(2013) conducted research in America and empirically 
proved that personal norms can explain the intention to 
comply. Based on this, the following hypothesis can be 
formulated: 
H1: Personal norms influence the intention. 

Influence of Intention on Behavior: Behavioral 
intention is still an intention. Intention is the desire to 
perform a behavior. Intention is not yet behavior, while 
behavior is a real action or activity that is carried out. 
Fishbein & Ajzen (1975) stated that intention is the 
cognitive will of an individual to carry out a behavior. 
The results of Ajzen (1991) study stated that there was 
an influence between intention and behavior. Based on 
this, the following hypothesis can be formulated: 
H2: Intention influences Behavior. 

Influence of Personal Norms on Behavior: Personal 
norms as a feeling of moral obligation to do or refrain 
from certain actions”. Individuals feel a personal 
obligation when they believe that they could do it. The 
personal norms given can make someone compare one 
with another, so that behavior will be seen by itself from 
the personal norms given. Personal norms in various 
contexts have been proven to have a positive effect on 
behavior (Soetjianto, 2018). Based on the description 
above, the following hypothesis is formulated: 
H3: Personal norms influence behavior

 
RESULTS 

Instrument Test

An analytical method for structural equation modeling 
(SEM) that is based on variance is called partial least 
squares, or PLS. The assessment of the structural model 
(inner model) and the assessment of the outer model 
measurement findings are the two main assessments 
that serve as the foundation for the Partial Least 
Square (PLS) model evaluation. The degree to which 
each indicator’s outer loading on the latent variable 
is significant is one of the validity test criteria in a 
study. Partial Least Square (PLS) test, a multivariate 
statistical method that can handle numerous response 
variables and explanatory variables simultaneously, is 
used to evaluate outer model measurements. 

The population in this study were all MSME owners 
who took Wibawa credit from the Semarang City 
Government, totaling 425 people. The determination 
of the number of samples in this study was 10 times 
the number of indicators. The number of indicators in 
this study was 9 indicators, so 9 x 10 = 90 samples 
were needed. In determining the sample, the researcher 
used probability sampling, which is to provide equal 
opportunities/chance for each member of the population 
to become a sample. The sampling method in this study 
was accident sampling. Therefore, every MSME owner 
who took Wibawa credit who was met by the researcher 
and was willing to provide other information needed by 
the researcher, will be used as a sample.

This study uses Partial Least Squares Path Modeling 
(PLS-SEM) analysis technique because it is used to test 
causality. In this study, there are several independent 
variables. The intention variable is a variable that 
mediates the influence of the personal norm variable on 
behavior. The type of data in this research uses primary 
data (Ghozali, 2021). SEM is a statistical technique that 
is capable of analyzing relationship patterns between 
latent  variables  and  their  indicators  as  well  as  one  
latent variable with another (Ngaeni & Iwan, 2024). 
Partial Least Square-Structural Equation Modeling 
(PLS-SEM) was used for data analysis after data were 
gathered via Google Form questionnaire approaches.

Hypothesis

The Influence of Personal Norms on Intention: 
Norms are considered as basic variables in psychological 
models that attempt to determine and define behavior. 
They represent individual moral standards, ethics, or 
beliefs in behavior. Personal norms refer to individual 
beliefs about right or wrong behavior. A person in 
deciding will only look at the individual’s ethical 
beliefs without looking at the ethical beliefs of others. 
In relation to tax compliance, personal norms can be 
interpreted as ethical beliefs of taxpayers regarding 
tax compliance behavior. Taxpayers who believe 
that tax compliance is ethical and correct are more 
motivated to comply with tax rules. Individuals with 
greater moral obligations are less likely to intend to 
evade taxes. Taxpayers voluntarily comply with tax 
regulations when their personal norms and values ​​are 
in accordance with tax regulation. Taxpayers who 
believe that reporting taxes in accordance with tax 
rules is correct are more motivated to comply. Previous 
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than 0.70, the findings are deemed credible (Ghozali, 
2021). In this way, the instrument being tested can 
be declared reliable, meaning that as a measurement 
tool, the instrument can measure consistently (Ghozali, 
2021). The results of the reliability test can be seen in 
the following table 2.

Composite Reliability Results, as can be seen from the 
above table, the Composite Reliability number is higher 
than 0.70. This indicates that the construct’s indicators, 
which are greater than the standardization value of 
0.70, provide satisfactory outcomes. This argument 
can be understood to suggest that, when measured 
again on the same subject, the variables of personal 
norms, intentions, and conduct can yield findings that 
are essentially the same.

Differential validity, the criteria for evaluating 
discriminant validity are established by comparing the 
Average Variance Extracted (AVE) for each construct 
with the correlation between the construct and other 
constructs in the model. If the AVE value for each 
construct is greater than the correlation between 
the other components, then the model has sufficient 
discriminant validity. Based on Table 3, Discriminant 
Validity Results, the construct value for the research 
variable has a good discriminant validity value as, 
according to the findings of the discriminant validity 
test, the construct AVE for each variable demonstrates 
that the AVE value has exceeded the requirement of 
0.5.

Based on Figure 1, all indicators in the research 
variables have a high p-value, which is above 0.05, so 
it is said to be a fit model, because the chi-square (χ²) 
test where the results are used to measure the suitability 
of the model. A high p-value (> 0.05) indicates that a 
mode is said to be a fit model.
 
Measurement Model (Outer Model)

Convergent validity and composite reliability are 
assessed for the reflected indicator measurement model 
with block indicators. Convergent validity, which is 
demonstrated by the outer loading of each variable 
indicator, establishes the validity of reflexive indicators 
as variable measurements. An outer loading value 
larger than 0.70 is considered an excellent validity 
value for the instrument. The outer loading value that 
is still acceptable is 0.50 and values below 0.50 can 
be excluded from the analysis (Ghozali, 2021). Based 
on Table 1. Outer Loadings Result, the study’s findings 
demonstrate that there is higher than 0.50–0.70 cross 
loading between indicators and variable measurement 
constructs. This demonstrates that every indicator 
has strong dependability and can be used in further 
research.

Reliability of composites, use the Cronbach’s Alpha 
approach through the Algorithm Report menu by 
examining the Quality Criteria Composite Reliability 
value in the Smart PLS application program to conduct 
reliability tests on instruments or questionnaires used 
in this study. If the correlation coefficient is more 

Figure 1. Structural Equation Modeling (SEM) Feasibility Test Results

Personal Norms (X)

Intention (Y1)

Behavior (Y2)
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Table 1. Outer loadings result
Indicator Latent Variable Score  Loading Limit Information

X1.1 0.701 0.5 – 0.7 Valid
X1.2 0.709 0.5 – 0.7 Valid
X1.3 0.783 0.5 – 0.7 Valid
X1.4 0.808 0.5 – 0.7 Valid
Y1.1 0.735 0.5 – 0.7 Valid
Y1.2 0.721 0.5 – 0.7 Valid
Y1.3 0.841 0.5 – 0.7 Valid
Y1.4 0.815 0.5 – 0.7 Valid
Y2.1 0.811 0.5 – 0.7 Valid
Y2.2 0.831 0.5 – 0.7 Valid
Y2.3 0.716 0.5 – 0.7 Valid
Y2.4 0.740 0.5 – 0.7 Valid

Table 2. Composite reliability results
Variable Composite Reliability Criteria
Personal Norms (X) 0.838 0.7
Intention (Y1) 0.861 0.7
Behavior (Y2) 0.858 0.7

Table 3. Discriminant validity results
Variable Average Variance Extracted (AVE)
Personal Norms (X) 0.565
Intention (Y1) 0.608
Behavior (Y2) 0.602

•	 A positive parameter value of 0.353 and a statistical 
T value of 4.010 were found in the original sample 
for the personal norm’s variable on behavior in 
MSMEs. This suggests that the more the influence 
of personal norms provided by MSMEs, the greater 
the impact on MSMEs’ behavior.

•	 A positive parameter value of 0.310 and a statistical 
T value of 3.117 were found in the original sample 
for the intention to behavior variable. This indicates 
that the more positively carried out MSMEs’ 
intentions are, the more they will impact MSME 
behavior performance.

Hypothesis testing

The Influence of Personal Norms on Intentions

The statistical T values and P values for the personal 
norm (X) and intention (Y1) variables were 7.706 and 
0.000, respectively, based on the output data (Table 4). 
Consequently, the P value is 0.000 < 0.050 and the T 
statistical value is 7.706 > 1.96. A person in deciding 
will only see the ethical beliefs of the individual without 

Inner Model

The Structural Equation Modeling (SEM) technique 
is employed in this study to ascertain the impact of 
organizational commitment, incentive, and supervision 
on employee performance and discipline. Based on 
Table 4. Partial Least Square (PLS) Path Equation 
of Personal Norms and Intentions on Behavior, the 
following equation is used to explain the influence of 
personal norms and goals on behavior based on the 
preceding table:
Y1 = 0.481X1 …………………… (1)
Y2 = 0.353X1+ 0.310Y2………… (2)

This equation demonstrates that:  

•	 A positive parameter value of 0.481 and a statistical 
T value of 7.706 were found in the original sample 
for the personal norm variable on intentions in 
MSMEs. This indicates that the more influence 
personal norms have on MSMEs’ intentions, the 
more so.
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The Influence of Personal Norms on Behavior

The statistical T values and P values for the impact of 
personal norms (X) on behavior (Y2) are 4.00010 and 
0.000, respectively, based on the output data (Table 
4). Consequently, the P value is 0.000 < 0.050 and the 
T statistical value is 4.010 > 1.96. This explanation 
suggests that the third hypothesis—that is, that 
personal norms have a major impact on behavior—is 
accepted by the test. Personal norms as a feeling of 
moral obligation to do or refrain from certain actions”. 
Individuals feel a personal obligation when they believe 
they could do it. The personal norms given can make 
someone compare one with another, so that behavior 
will be seen by itself from the personal norms given 
(Soetjianto, 2018). The results of this study support the 
results of previous studies proving that personal norms 
in various contexts have been shown to have a positive 
effect on behavior (Soetjianto, 2018).

R-Square Predictive Relevance

R-square predictive relevance measures how well 
the model guesses the parameters and builds the 
observed values that it produces. If the R-Square value 
is more than zero, the model is predictively relevant; 
on the other hand, if the value is less than zero, the 
model is not predictively relevant. Based on Table 5, 
R-Square Value, the personal norm variable on intents 
has an R-Square value of 0.225, as indicated by the 
explanation in the above table. Since this value is more 
than zero, the model is considered to have predictive 
relevance. This explanation suggests that a variant 
of the personal norm variable model of 22.5% can 
account for the intention variable. In the meantime, the 
R-Square value is more than 0, indicating that the model 
has predictive relevance. The behavioral intention and 
personal norms variables are 0.314. This interpretation 
suggests that differences in the 31.4% personal norm 
and intention variable model can account for the 
behavioral variables.

looking at the ethical beliefs of others. In relation to tax 
compliance, personal norms can be interpreted as the 
ethical beliefs of taxpayers regarding tax compliance 
behavior. Taxpayers who believe that tax compliance is 
ethical and correct are more motivated to comply with 
tax rules. Individuals with greater moral obligations 
are less likely to intend to evade taxes. Taxpayers 
voluntarily comply with tax regulations when their 
personal norms and values ​​are in accordance with 
tax regulations. Taxpayers who believe that reporting 
taxes in accordance with tax rules is correct are more 
motivated to comply. The results of this study support 
the results of previous studies proving that personal 
norms influence the intention to comply (Bobek et 
al. 2013). Bobek et al. (2013) conducted research in 
America and empirically proved that personal norms 
can explain the intention to comply. 

Influence of Intentions on Behavior

The statistical T values and P values for the influence of 
intention (Y1) on behavior (Y2) were 3.117 and 0.002, 
respectively, based on the output data. Consequently, 
the P value is 0.002 < 0.050 and the T statistical value 
is 3.117 > 1.96 (Table 4). This explanation can be seen 
to suggest that the second hypothesis that intention 
has a major impact on behavior was accepted by the 
test. Fishbein & Ajzen (1975), stated that intention is 
an individual’s cognitive willingness to carry out a 
behavior. Intention is a person’s ability to try to carry 
out a behavior, because intention is a contributing 
factor towards the formation of behavior (Ajzen, 1991). 
The results of this study support the results of previous 
studies proving that Ajzen (1991) stated that there is an 
influence between intention and behavior.

Table 4. Partial Least Square (PLS) path equation of personal norms and intentions on behavior
Original Sample Sample Mean Standard Deviation T Statistics

Personal Norms (X) → Intention (Y1) 0.481 0.495 0.062 7.706
Personal Norms (X) → Behavior (Y2) 0.353 0.358 0.088 4.010
Intention (Y1) → Behavior (Y2) 0.310 0.314 0.100 3.117



755

Jurnal Aplikasi Bisnis dan Manajemen (JABM), 
Vol. 10 No. 3, September 2024

FUNDING   STATEMENT:   This   research   did   not   
receive any specific grant from public, commercial, or 
not-for-profit funding agencies.

CONFLICTS  OF  INTEREST:  The  author  declares  
no conflict of interest.

REFERENCES

Afiyanti Y, Rachmawati IN, Milanti A. 2016. 
Evaluating sexual nursing care intervention 
for reducing sexual dysfunction in  indonesian 
cervical cancer survivors. Asia-Pacific Journal 
of Oncology Nursing 3(3): 266–271. https://doi.
org/10.4103/2347-5625.189812

Ajzen I. 1991. The Theory of Planned Behavior. 
Organizational Behavior And Human Decision 
Processes 50(2): 179–221. 

Andika M, Madjid I. 2012. Analysis of the Influence 
of Attitudes, Subjective Norms and Self-Efficacy 
on    Entrepreneurial    Intentions    in    Students    
of  the  Faculty  of  Economics,  University  
of  Syiah  Kuala  (Study  of  Students  of  the  
Faculty  of   Economics,   University   of   Syiah   
Kuala).   Eco-Entrepreneurship    Seminar    &    
Call    for    Paper   Improving   Performance   by   
Improving   Environment 190–196. https://www.
academia.edu/9047025.

Araujo LM.de, Priadana S, Paramarta V, Sunarsi 
D. 2021. Digital leadership in business 
organizations. International Journal of 
Educational Administration, Management, and 
Leadership 2(1): 5–16. https://doi.org/10.51629/
ijeamal.v2i1.18

Bobek  D, Hageman A. Kelliher CF. 2013. Analyzing 
the role of social norms in tax compliance 
behavior. Journal of Business Ethics 115(3): 
451–468. 

Bosnjak M, Ajzen I, Schmidt P. 2020. The theory of 
planned behavior: selected recent advances and 
applications. Europe’s Journal of Psychology 
16(3): 352–356. https://doi.org/10.5964/ejop.
v16i3.3107

Dewi NMS, Putra IPMJS,  Ernawatiningsih NPL. 
2020. Analisis faktor-faktor yang mempengaruhi 

Table 6. R-Square Value
R Square R Square Adjusted

The influence of personal norms on intentions is 0.231 0.225
The influence of personal norms and intentions on behavior 0.326 0.314

Managerial Implications

This study is the importance of tax compliance as a 
form of personal and social responsibility. This can 
change individual perceptions and beliefs, which 
in turn will have a direct impact on behavior, create 
an environment of tax compliance, and contribute to 
social welfare and sustainable economic development. 
The theoretical implications of this study include the 
validation of the TPB, cross-cultural relevance, a richer 
understanding of the mechanisms of personal norm 
influence, and the potential to develop more effective 
theory-based policies.

CONCLUSIONS AND RECOMMENDATIONS

Conclusions

The results of the study show that the influence 
of personal norms on intentions has a positive 
and significant influence. Intention has a positive 
and significant influence on behavior. In addition, 
behavior is greatly influenced by personal norms. The 
implications are: The Importance of Tax Education 
and Counseling, The Role of Moral and Ethical 
Values ​​in Tax Compliance, The Influence of the Social 
Environment, The Need to Improve the Perception of 
Ease in Paying Taxes.
        
Recommendations

Recommendations are to Develop Tax Education 
Programs that Focus on Moral Values, Build Social 
Networks for Tax Support, Use Local Figures as Tax 
Ambassadors, Simplify the Tax Process for MSMEs, and 
Increase Awards and Recognition for Tax-Compliant 
MSMEs. By implementing these recommendations, 
it is hoped that tax compliance among processed 
agricultural MSMEs in Semarang City can increase, 
which will ultimately support stronger state revenues 
and local economic development.



756

Jurnal Aplikasi Bisnis dan Manajemen (JABM), 
Vol. 10 No. 3, September 2024

Kurniawan B, Umitahrizah M, Violinda Q. 2024. The 
impact of subjective norms and entrepreneurship 
education on student entrepreneurial intentions. 
Jurnal Aplikasi Manajemen dan Bisnis 10(1): 
62-70. http://dx.doi.org/10.17358/jabm.10.1.62

Lahat MA, Marthanti AS, Santosa J. 2022. The influence 
of transformational leadership, work ethos,ans 
organizational culture on teacher performance. 
Jurnal Ekonomi 11(3): 564–572. 

Muslim AB, Fuadi A. 2023. Analysis of tax avoidance 
in property and real estate companies. Jesya 
6(1): 824–840. https://doi.org/10.36778/jesya.
v6i1.1012

Mustikasari Y, Noviardy A. 2020. Pengaruh financial 
technology dalam meningkatkan literasi 
keuangan usaha mikro kecil dan menengah kota 
palembang. Jurnal Ilmiah Bina Manajemen 
3(2): 147–155. 

Ngaeni DS, Iwan. 2024. The effects of psychological 
contracts and organizational support on 
organizational commitment behavior on 
millennial generation employees.  Jurnal 
Aplikasi Manajemen dan Bisnis 10(1):  1-10. 
DOI: http://dx.doi.org/10.17358/jabm.10.1.11 

Rahayu. 2020. Kinerja Keuangan Perusahaan. 
Surabaya: Program Pascasarjana Universitas 
Prof. Moestopo (Beragama). 

Rajput A, Gahfoor RZ. 2020. Satisfaction and revisit 
intentions at fast food restaurants. Future 
Business Journal 6(1): 13-24. https://doi.
org/10.1186/s43093-020-00021-0

Sihombing T, Panggulu GE, Harapan UP. 2022. 
Fraud hexagon theory and fraudulent financial 
statement in it industry in ASEAN. Jurnal 
Reviu Akuntansi dan Keuangan 12(3): 524–544. 
https://doi.org/10.22219/jrak.v12i3.23334

Soetjianto CA. 2018 Pengaruh sikap, norma personal, 
kesediaan seseorang untuk membayar terhadap 
perilaku yang dilaporkan sendiri yang ramah 
lingkungan pada the body shop Tunjungan Plaza 
Surabaya [Undergraduate thesis]. Surabaya: 
Widya Mandala Catholic University Surabaya. 

Sudrartono T, Soegoto AS, Lumanauw N, Malihah 
L, Mokoginta SC, Syahputra, Sudirman A, 
Agustini IGAA, Putra AR, Triwardhani D. 2022. 
Manajemen Pemasaran Jasa. Bandung: Widina 
Bhakti Persada.  

Warella S Y, Hasibuan A, Yudha HS, Sisca, Mardia, 
Kuswandi S, Tumpu M, Yanti, Tjahjana D, 
Prasetio A. 2021. Manajemen Rantai Pasok. 
Jakarta: Yayasan Kita Menulis.

kinerja sistem informasi akuntansi (sia) pada 
Dinas Kesehatan Kabupaten Tabanan. Jurnal 
Kharisma 2(1): 191–201. 

Fauzy A. 2019. Metode Sampling. Jakarta: Universitas 
Terbuka. 

Fishbein M, Ajzen I. 1975. Belief, Attitude, Intention, 
and Behavior: An Introduction to Theory and 
Research. Addison-Wesley Publishing Company. 

Ghozali I. 2021. Partial Least Squares Konsep, 
Teknik Dan Aplikasi Smartpls 3.2.9. Semarang: 
Universitas Diponegoro. https://doi.
org/10.1002/9780470517253.ch10

Gunantha I, Maskur A. 2022. Pengaruh kualitas 
produk, citra merek dan persepsi harga terhadap 
keputusan pembelian pada produk ms. glow 
beauty (studi pada konsumen ms. glow beauty di 
Kota Semarang. SEIKO Jurnal of Manajement 
and Business 3(3): 579-589. https://doi.
org/10.37531/sejaman.v5i2.3291

Ha NT. 2020. The impact of perceived risk on 
consumers’ online shopping intention: An 
integration of TAM and TPB. Management 
Science Letters 10(9): 2029–2036. https://doi.
org/10.5267/j.msl.2020.2.009

Hassan  LM,  Shiu  E,  Shaw  D.  2016.  Who  says  there  
is  an  intention–behaviour  gap?  Assessing  the  
empirical  evidence  of  an  intention–behaviour  
gap in ethical consumption. Journal of Business 
Ethics 136(2): 219–236. 

Jogiyanto H. 2017. Teori Portofolio dan Analisis 
Investasi. Yogyakarta:Sekuritas BPFE.

Juned V, Putra RO, Ikhbar S. 2022. Pengaruh 
kompensasi dan karakteristik pekerjaan terhadap 
kepuasan kerja karyawan pada PT. Seluler Media 
Infotama Banda Aceh. JAP: Jurnal Akuntansi 
Dan Pajak 22(2): 506–519. 

Kirana CL, Simanjuntak M, Zulbainarni N. 2024. 
A comprehensive analysis: perception, 
innovativeness, and intention of consumers as 
determinant factors of mobile banking usage 
behavior. Jurnal Aplikasi Manajemen dan Bisnis 
10(2): 520-529. http://dx.doi.org/10.17358/
jabm.10.2.520

Kurjono K, Setiawan Y. 2020. Pengaruh kontrol 
perilaku yang dirasakan dan norma subyektif 
terhadap intensi berwirausaha dimediasi sikap 
kewirausahaan. Jurnal Ilmu Manajemen Dan 
Bisnis 11(1):81–97. https://doi.org/10.17509/
jimb.v11i1.20711


