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A B S T R A C T ARTICLE INFO

Halal tourism has grown rapidly over the past two decades, becoming a strategic pillar of the global industry.
The expansion of the Muslim travel market, reaching millions of international arrivals annually, underscores the
growing need for destinations, products, and services consistent with Islamic values. Therefore, this study aims to
identify major themes and gaps in the halal tourism literature through a Systematic Literature Review (SLR) based
on PRISMA guidelines. Using the keyword “halal tourism” in the Scopus database (2014–2025), a total of 659
articles were initially retrieved, with 31 fulfilling the final inclusion criteria after screening for access, language,
and relevance. The results showed that Indonesia dominates halal tourism literature (28 articles), with case
studies and surveys being the most common methods. Thematically, studies cluster into nine categories, namely
Muslim tourist behavior and loyalty, policy and governance, branding and promotion, religious moderation and
local wisdom, destination strategies, halal food consumption, technology and digitalization, literacy and social
capital, as well as certification. Previous studies have largely focused on tourist behavior, while implementation
and certification remain underexplored. In general, halal tourism is a multidimensional field integrating culture,
governance, branding, and technology beyond mere compliance with Islamic law. Future studies should focus on
practical implementation, certification systems, and digital transformation. Strengthening these areas will enhance
competitiveness, ensure inclusivity for Muslim travelers, and support the sustainability of halal tourism as a driver
of equitable growth in the global landscape.
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1 Introduction

Halal tourism has experienced rapid growth over the past two decades,
becoming one of the key sectors in the global industry. The potential
market for halal tourism is highly significant both economically and socially,
evidenced by the global Muslim population of more than 1.9 billion.
According to the Global Muslim Travel Index (GMTI), the Muslim travel
market recorded 145 million international arrivals in 2023. This figure is
projected to increase to 164–168 million in 2024 and reach 230 million
arrivals with an estimated expenditure of around USD 225 billion by 2028
(GMTI 2024). The upward trend shows that the demand for destinations,
products, and tourism services in line with Islamic principles is not merely
a religious matter but also a strategic opportunity for countries aiming to
achieve market expansion.

Academic studies on halal tourism have evolved dynamically in line with
the increasing practices in the field. The literature shows that current study
topics are diverse, ranging from halal certification and the role of regulation,
Muslim tourist preferences and behavior, strategies for developing halal
destinations, to the use of digital technology in promotion (Wiryanto et al.
2024; Salam et al. 2019; Ahman et al. 2024; Syamsurizal et al. 2024).
In addition, studies also examined aspects of management, marketing,
destination branding, as well as the integration of cultural values and
sustainability (Kasdi et al. 2019; Khan et al. 2025). Various disciplines, such
as tourism management, Islamic economics, law, and cultural studies, have
contributed to enriching both the conceptual and practical understandings of
halal tourism. This underscores that halal tourism should not be perceived
merely as a form of religious tourism, but also a complex global social,
cultural, and economic phenomenon (Battour & Ismail 2016; Henderson
2016).

Despite the increasing number of studies, wide variations exist in both
methodological approach and thematic focus. Most studies focus on the
supply side, such as policies, regulations, and destination management

(Dewi 2023; Kurniawan et al. 2025), while others emphasize the demand
side, examining the behavior, perceptions, experiences, and loyalty of
Muslim tourists (Mahardhani et al. 2024a; Sano et al. 2025). This
fragmentation is also reflected in the work of Judijanto (2025), which
underscores the diversity of themes and study directions in halal tourism
across different countries. Furthermore, local-level studies show persistent
gaps between potential and implementation, for instance, in Eastern
Indonesia, which holds significant prospects but faces regulatory and
resource-related challenges (Kanaha & Satunggale 2025). This condition
underscores the need for a systematic literature review (SLR) to identify
the key study areas already discussed and to uncover gaps for future
development. Based on the discussion above, this study aims to identify
the key study topics addressed in the global halal tourism literature. The
objective is essential for mapping the current landscape, identifying new
trends and gaps, as well as providing guidance for future studies. Through a
comprehensive synthesis of the literature, the results offer in-depth insights
into the existing gaps in halal tourism studies and outline the contributions
to the further development of the field.

2 Methodology

This study used the SLR method, a systematic, transparent, and
structured approach to identifying, critically evaluating, and synthesizing
results from studies relevant to the topic (Muflikh et al. 2021; Higgins et
al. 2019). To ensure the quality and accountability of the literature review
process, this study followed the PRISMA guidelines (Preferred Reporting
Items for Systematic Reviews and Meta-Analyses). The processes of
identification, screening, eligibility, and inclusion of articles are presented
in a PRISMA flow diagram, which shows the number of articles at each
stage of selection, from initial identification to the final articles included in
the analysis (Fig. 1).
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Figure 1: PRISMA flow diagram adapted from Moher et al. (2009)

The article selection process started with searches across several
databases using the keyword “halal tourism.” The search was limited to
publications from 2014 to 2025 and was conducted on May 28, 2025. Using
the Scopus database, the initial search yielded 659 records. After restricting
the results to articles containing the keyword “halal tourism,” the number
was reduced to 228. At the inclusion stage, only open-access articles were
retained, resulting in 83 articles. From these, only articles written in English
were kept, leaving 81. Finally, abstract screening was conducted to ensure
relevance to the topic of halal tourism, which resulted in 31 selected articles
for further analysis.

3 Results and Discussion

3.1 Geographical location of authors

Figure 2: Geographical location of authors

In this SLR, 31 articles were analyzed based on predetermined
selection criteria. Studies on halal tourism were dominated by contributions
from Indonesia, with a remarkably significant number of 28 articles (Fig.
2). This shows that the topic of halal tourism has strong relevance to the
social, cultural, and religious context. Two studies originated from Thailand,
reflecting that this topic has also attracted attention in Southeast Asia, a
region with similar cultural and religious backgrounds. Meanwhile, only one
study was from the United States, suggesting a rising interest from a global
perspective, particularly in a country with a non-Muslim majority. Overall,
these results show that studies on halal tourism remain heavily centered in
Indonesia, with limited contributions from Thailand and the United States.
At the same time, this opens opportunities for expanding cross-country
studies.

The dominance of Indonesian publications not only shows the country

leadership in halal tourism scholarship but also shows a significant
geographical imbalance. Consequently, the generalizability of current
results at the global level remains limited. These results point to the need for
broader cross-country and comparative studies to enhance the international
representation and understanding of halal tourism.

3.2 Analytical method of the study
Based on the data in Fig. 3, most studies on halal tourism used the

case study method, with a total of 11 articles. This shows that the majority
prefer the case study approach to explore halal tourism phenomena within
specific contexts, such as regions, communities, or institutions. The survey
method ranked second with eight articles, suggesting that quantitative
approach using questionnaires are also quite popular for measuring
tourists perceptions, attitudes, and intentions toward halal destinations.
Furthermore, interview and conceptual methods were each used in four
articles, reflecting studies that emphasize gaining deeper insights from
stakeholders through interviews, as well as the development of concepts
and theories. Only three articles applied the review method, showing that
SLR remain relatively scarce. The simulation method was identified in only
one article, suggesting that computational modelling and scenario-based
simulations in halal tourism study are still minimal. These results show
the dominance of exploratory and descriptive studies, while also pointing
to significant opportunities for further developing investigations that use
systematic reviews and simulation-based approach.

Figure 3: Analytical method of study

3.3 Key study discussed in relation to halal tourism
Based on the classification of key study (Table 1), the results show

a fairly diverse distribution with varying emphases across different aspects.
The largest focus was Muslim tourist behavior, satisfaction, and loyalty (26%
of the total studies), with key results showing that affective value, halal value,
Islamic attributes, destination image, and memorable experiences play
crucial roles in shaping satisfaction, loyalty, and revisit intentions (Junaidi
2020; Rahmawati et al. 2021; Yusuf et al. 2021; Permana & Adam
2024; Pongsakornrungsilp et al. 2024; Sthapit et al. 2024; Supriono et
al. 2024). Affective and halal values are proven to be stronger determinants
of loyalty compared to cognitive values (Supriono et al. 2024). Meanwhile,
Islamic attributes and destination image have a strong influence on revisit
intentions, even though satisfaction does not always serve as a strong
mediator (Permana & Adam 2024). Memorable experiences enhance
destination attachment (Sthapit et al. 2024), and Islamic environments,
along with halal services, remain dominant determinants of visitation (Yusuf
et al. 2021). A study in Lombok showed that the quality of experience
significantly influenced revisit intentions (Rahmawati et al. 2021), while
industry actors tended to adopt a Muslim-friendly model approach to expand
the market with moderate transition costs (Junaidi 2020). From a global
perspective, studies in Thailand emphasize the importance of sustainability
and cultural sensitivity through Muslim tourist lifestyles, as well as the need
to improve certified halal services and environmentally friendly tourism
(Pongsakornrungsilp et al. 2024). Overall, halal tourism relies not only
on the availability of halal services but also on emotional dimensions,
memorable experiences, destination image, and cultural sustainability.

The category of policies, regulations, and governance of halal tourism
ranked second with five articles (19%), emphasizing the importance of
legal frameworks and governance in supporting development (Santoso et
al. 2022; Hennida et al. 2024; Osijo et al. 2024; Solehudin & Ahyani 2024;
and Trishananto et al. 2024). These studies underscore the significance of
regulatory formulation, legal politics, and governance of halal tourism across
different countries, particularly in Indonesia and Thailand. The results show
that the success of halal tourism development does not solely rely on market
and destination aspects but also strongly influenced by clear legal and policy
frameworks.

In Indonesia, Trishananto et al. (2024) emphasized the role of Islamic
law and ulama in shaping halal tourism policies. Santoso et al. (2022)
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underlined the trend of positive regulations that must remain adaptive
to societal pluralism. Solehudin & Ahyani (2024) also emphasized the
importance of compliance with regional rules, while Hennida et al. (2024)
showed that differences in local authorities create misconceptions hindering
implementation. In Thailand, Osijo et al. (2024) showed that legal
politics combined with digital advertising strategies effectively increase
Muslim tourists interest, recommendations, and engagement. Overall,
regulatory support is identified as a key driver in strengthening the global
competitiveness of halal tourism.

Table 1: Key studies and thematic focus in halal tourism research
Key Study Number

of
Papers

Author(s)

Behavior, Satisfaction, and
Loyalty of Muslim Tourists

7 Junaidi (2020); Rahmawati
et al. (2021); Yusuf et al.
(2021); Permana & Adam
(2024); Pongsakornrungsilp et
al. (2024); Sthapit et al. (2024);
Supriono et al. (2024)

Policies, Regulations,
and Governance of Halal
Tourism

5 Santoso et al. (2022); Hennida
et al. (2024); Osijo et al.
(2024); Solehudin & Ahyani
(2024); Trishananto et al. (2024)

Branding, Promotion, and
Communication of Halal
Tourism

4 Kasdi et al. (2019); Perbawasari
et al. (2019); Supryadi et al.
(2022); Alam et al. (2024a)

Religious Moderation,
Islamic Values, and Local
Wisdom

3 Danarta et al. (2024); Daulay et
al. (2024); Rusyaida (2024)

Destination Development
Strategies and Halal
Tourism Ecosystems

3 Hakim et al. (2017);
Maftukhatusolikhah et al.
(2024); Sutono et al. (2024)

Halal Food Consumption
and Halal Tourism
Products

2 Bahiej et al. (2021); Madjid et al.
(2024)

Technology, Digitalization,
and Innovation in Halal
Tourism

2 Afnarius et al. (2020); Arif et al.
(2022)

Literacy, Education, and
Social Capital

2 Supryadi et al. (2023); Ariyanto
et al. (2024)

Mapping of Halal Tourism
Study through Systematic
and Bibliometric Studies

2 Mahardhani et al. (2024b); Alam
et al. (2024b)

Implementation and
Certification of Halal
Tourism

1 Syufa’at et al. (2024)

The aspects of branding, promotion, and communication of halal
tourism were quite prominent, with four articles (Kasdi et al. 2019;
Perbawasari et al. 2019; Supryadi et al. 2022; Alam et al. 2024),
contributing around 15% of the total articles. Studies in this category
emphasize long-term strategies for building the image of halal destinations
through marketing, religious identity–based city branding, and halal tourism
communication models. The studies also underscore the importance of
digital promotion in the post-pandemic era in revitalizing the tourism sector
and adapting to changing tourist behaviors. Studies on halal tourism in
Indonesia have showed various approach, ranging from local identity–based
city branding (Kasdi et al. 2019), communication models that remain
top-down (Perbawasari et al. 2019), to post-pandemic marketing strategies
emphasizing halal literacy and tourist motivation (Supryadi et al. 2022).
In a contemporary context, digital campaigns have also proven effective in
promoting halal ecotourism and environmental conservation through social
media (Alam et al. 2024). Overall, the development of halal tourism relies
not only on halal services but also on branding, communication, literacy, and
digital campaigns that strengthen Indonesia competitiveness at the global
level.

Three articles discussed religious moderation, Islamic values, and local
wisdom (Daulay et al. 2024; Rusyaida 2024; Danarta et al. 2024). These
studies show how the integration of traditional and religious values plays a
crucial role in maintaining socio-cultural sustainability within halal tourism
practices. Daulay et al. (2024) underscored the importance of religious
moderation in the Lake Toba area, where the term “halal tourism” was
interpreted differently by traditional leaders, but halal services were still
accepted as part of the facilities. Rusyaida (2024) showed a model in West
Sumatra that integrated religion and custom through cultural practices such
as gonjong architecture, baju basiba, and the makan bajamba tradition,
forming a living ‘urf alongside formal regulations. Meanwhile, Danarta et
al. (2024) emphasized the synergy between religion and sustainability as
the foundation of national halal tourism development, which is not only
economically valuable but also ensures service quality and environmental
preservation.

An equal number of studies were found in the category of destination
development strategies and halal tourism ecosystems (Maftukhatusolikhah
et al. 2024; Sutono et al. 2024; Hakim et al. 2017), which focus on
sustainable development, strengthening value chains, and the direction
of national halal tourism development. This category contributed around
11% of the overall articles and emphasized the importance of sustainability,

adaptive ecosystems, and strong Islamic foundations. A study in Perlang
Village, Bangka Belitung, showed that the halal tourism model developed
was consistent with halal principles and the SDGs, while also providing
inclusive benefits for the wider community (Maftukhatusolikhah et al. 2024).
In West Sumatra, the halal tourism value chain ecosystem was established
through the support of destinations, regulations, and digital technologies,
although further institutional strengthening, activity diversification, and
community empowerment are still needed for greater optimization (Sutono
et al. 2024). From a conceptual perspective, Hakim et al. (2017) traced the
shift in nomenclature from “Islamic tourism” to “halal tourism” since 2013,
rooted in the principles of the Qur’an and Sunnah, and later formulated nine
core principles by the DSN-MUI, including public benefit, enlightenment,
tranquility, inclusivity, environmental sustainability, and respect for local
wisdom.

Studies on halal tourism in Indonesia have shown thematic diversity
with varying proportions. More specifically, studies on halal food
consumption and tourism products (Bahiej et al. 2021; Madjid et al. 2024),
technology and digitalization (Afnarius et al. 2020; Arif et al. 2022),
literacy and social capital (Supryadi et al. 2023; Ariyanto et al. 2024),
as well as systematic and bibliometric reviews (Mahardhani et al. 2024b;
Alam et al. 2024b) each account for two articles, or about 7% of the
total. This variation reflects a wide range of approach, from halal food
management and cultural integration to the use of GIS-based technologies
and recommendation systems, halal tourism literacy, as well as mapping of
previous studies. Meanwhile, the topic of implementation and certification
of halal tourism remains underexplored, with only one article (Syufa’at et
al. 2024) examining CHSE certification in halal tourism sites, contributing
just 4% of the total studies. This shows a study area that remains open for
further exploration.

Studies in Indonesia underscore the importance of halal food and
products as pillars of sustainable tourism. Bahiej et al. (2021) reported
that halal tourism in East Nusa Tenggara is grounded in DSN-MUI
principles while remaining inclusive for all ethnicities and religions,
making it a diversity-embracing model. Madjid et al. (2024) identified
significant opportunities in Tana Toraja through increasing demand, menu
diversification, as well as the support of technology and e-commerce,
although challenges remain regarding public awareness and the need
for certification. Overall, the integration of Islamic values, local wisdom,
technological innovation, and institutional support was identified as the key
to strengthening Indonesia competitiveness in global halal tourism.

In the theme of digital technology, Afnarius et al. (2020) showed how
GIS-based web and mobile applications (GPWI) in Bukittinggi facilitated
Muslim tourists in locating mosques and nearby tourism facilities. Arif et al.
(2022) also developed a game-based multi-criteria recommender system
for halal tourism destinations. The composition and quantity of input data
significantly influence the system accuracy. Both studies show that the
integration of data-driven technologies can enhance convenience as well
as the overall tourist experience.

Aspects of literacy and institutional capacity also attract attention.
Supryadi et al. (2023) constructed a conceptual framework for halal
tourism literacy, finding that tourists at different literacy levels are able
to self-assess with reasonable accuracy. Ariyanto et al. (2024) further
explained that intellectual capital significantly affects the performance of
tourism organizations, while spiritual capital has an indirect effect through
mediation mechanisms. This underscores the importance of integrating
knowledge and spiritual values in strengthening halal tourism institutions.

From the perspective of facilities and literature, Mahardhani et al.
(2024b), through a bibliometric study, reported limited studies on supporting
facilities, even though amenities such as mosques, prayer rooms, and halal
culinary options have been proven to be key factors in Muslim tourists
destination choices. Indonesia was identified as the main contributor to
halal tourism studies. Alam et al. (2024b), through a SLR, emphasized
that halal attributes, such as the availability of halal food and Islamic
accommodation, remain the primary considerations for Muslim tourists
when selecting destinations.

4 Conclusion

In conclusion, studies on halal tourism show diverse thematic
distributions with varying emphases across different aspects. The results
on Muslim tourist behavior, satisfaction, and loyalty dominate the literature,
showing the importance of affective values, Islamic attributes, destination
image, and memorable experiences in shaping satisfaction and revisit
intentions. Meanwhile, policy, regulation, and governance occupy a central
position, particularly regarding the role of Islamic law, local authorities, and
legal-political strategies that strengthen the global competitiveness of halal
tourism.

Branding, promotion, and communication are critical focuses in building
the image of halal destinations through city branding, digital promotion,
and contemporary communication strategies. Other studies emphasize the
integration of Islamic values, religious moderation, and local wisdom, which
play significant roles in maintaining socio-cultural sustainability. Strategies
for destination development and halal tourism ecosystems underscore
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the importance of Islamic-based models consistent with the principles
of the Sustainable Development Goals (SDGs). Studies on technology,
literacy, and halal food consumption also show an increasingly inclusive and
adaptive direction of innovation. Overall, halal tourism has developed into a
multidimensional field that relies not only on the availability of halal services
but also emotional factors, clear regulations, strong branding, integration
of local values, and the use of digital technologies. However, gaps remain
in the areas of implementation and certification, as well as in the effective
use of digital technologies, literacy, and innovation to strengthen the halal
tourism ecosystem. Therefore, future studies should focus on developing
more applicable implementation frameworks, strengthening certification
and halal service standards, as well as exploring digital technologies and
interdisciplinary approach to ensure the sustainability, inclusiveness, and
global competitiveness of halal tourism.
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